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2015 Wall & Ceiling Expo

The Expo offered current trade information, product 
demonstrations and partnership building. Vendors 
showcased a wide selection of diverse industry prod-
ucts and services. Our labor partners participated by 
providing demonstrations, which was the perfect way 
to illustrate what we do. The informative workshops 
and cutting-edge product updates were insightful. 

A few Ironwood Commercial Builders, Inc. staff mem-
bers, along with two of our union apprentices, at-
tended the Expo. We had an opportunity to walk 
down the aisles to find out more about innovations 
in the wall and ceiling world. We observed the new-
est advances and grew our pool of industry connec-
tions. And it provided us a chance to meet one on 
one with specific vendors. 

Our apprentices participated in the demonstrations,  
and worked side by side with instructors who taught 
them the new ceiling grid installation method. Until 

attending the Expo, we didn’t know this system was 
taught in the training schools. As a company, we 
walked out of the Expo educated on an innovative way 
to install the drywall ceiling grid from the carpenters. 

Possibly the greatest benefits I took away from the Expo 
were in improving how we operate and in discovering 
what’s new in our industry. And I was able to connect be-
yond the office with my team and network with fellow  
industry partners.

If you didn’t join us, I definitely recommend attend-
ing the Expo next year. The Wall & Ceiling Expo has 
free admission with lunch included! The event pro-
vides free educational sessions and an opportunity 
to get acquainted with new products on the market. 
Staying ahead of the learning curve is the reason 
I attended. I’m certain that if you attend next year’s 
Expo, you’ll benefit from it — and walk away learning  
something new.  

THE PRESIDENT’S CORNERTHE PRESIDENT’S CORNER

Nancy Brinkerhoff
Board President

WACA and WCB held their second Wall & Ceiling Expo last July 31. I attended 
and appreciated that the Expo brought together wall and ceiling contrac-
tors, manufacturers, suppliers, apprentices/students and many other indus-
try community members — all in one local setting. 
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In addition, section 7031 of the California Busi-
ness & Professions Code precludes an unli-
censed contractor from maintaining a lawsuit 
to recover compensation for its work. Section 
7031(a) states:

“No person engaged in the business or acting in 
the capacity of a contractor, may bring or main-
tain any action, or recover in law or equity in any 
action, in any court of this state for the collection 
of compensation for the performance of any act 
or contract where a license is required by this 
chapter without alleging that he or she was a 
duly licensed contractor at all times during the 
performance of that act or contract, regardless 
of the merits of the cause of action brought by 
the person.”

Finally, perhaps the most onerous penalty of 
all is that an unlicensed contractor may be 
required to disgorge any compensation it has 
previously been paid for performing work re-
quiring a license, per Cal. Bus. & Prof. Code § 
7031(b). Under section 7031(b), a person who 
utilizes the services of an unlicensed contractor 
may bring an action to recover all compensa-
tion paid to the unlicensed contractor for per-
formance of any act or contract. 

A license can lapse for any number of reasons, 
including failure to timely submit a renewal 
form prior to the expiration date. When your 
license is coming up for renewal, it is also im-
portant to timely submit a license bond and a 
workmans’ compensation policy, if applicable. 
If your license is renewed after the expiration 
date, or the renewal form is rejected, the re-
newal will be considered delinquent and the 
license record will show a break in license 
status. If your license lapses for such a reason, 
you should petition the Registrar to renew 
a license retroactive to the renewal date. The 
petition will only be considered under the fol-
lowing conditions: (1) The Registrar receives 
the petition within 90 days of the expiration 

date; and (2) the petitioner establishes that the 
delay was due to circumstances beyond the  
contractor’s control.

Below are a few key points to assist you in 
keeping your contractor license current and in 
good standing:
•	 Active licenses expire every two years.
•	 Inactive licenses expire every four years. 
•	 Approximately 60 days before your license is 

due to expire, CSLB will send you a renewal 
application. To ensure timely receipt of all 
license maintenance information, notify the 
board of any change to the address main-
tained by the board. 

It is prudent to remind you that licensing 
assistance is available through the Wall And 
Ceiling Alliance (WACA). This service is pro-
vided exclusively to the contractor mem-
bers of WACA through their association with 
Politico Group. 

Currently, the typical processing time for a 
new California contractor’s license is three 
to six months. While applicant fingerprint-
ing and background check requirements can 
cause some delays, the most common delay 
is due to incomplete and incorrect applica-
tions submitted to CSLB.

Politico Group employs full-time staff mem-
bers, who are available to help you through 
the application process, including answering 
questions and solving problems relating to 
CSLB and its requirements. CSLB, like many 
public oversight boards and commissions, is 
lined with red tape that continues to grow. 

Our expert staff has years of experience, 
which can assist WACA member contractors 
through this process. 

WACA/Politico Group assists its contractors 
by providing expert consultation both be-
fore and after a license has been obtained, 
which includes:
•	 Guidance in preparing and completing 

applications. 
•	 Hand-delivering applications to CSLB 

headquarters in Sacramento. 
•	 Monitoring the progress of license appli-

cations.
•	 Assistance in solving issues related to a li-

cense or license application.
•	 Assistance in making changes to current 

licenses.

California law requires that all contractors operating in the state be properly licensed by the 
Contractors State License Board (CSLB). Harsh penalties may be assessed against an unlicensed 
contractor for performing work in California. An unlicensed contractor may be subject to both 
civil and criminal penalties and disciplinary action by the CSLB.

The Importance of Keeping Your Contractor’s License Current

WACA PUBLIC AFFAIRS REPORT
by Eddie Bernacchi, Politico Group

•	 If you have not received a renewal appli-
cation from the CSLB within 45 days of the 
expiration date, you can order a renewal 
online or by calling the CSLB at (800) 321-
CSLB (2752).

•	 An acceptable renewal application must be 
received at CSLB’s Headquarters Office prior 
to the expiration date of the license to avoid 
any unlicensed time. It is your responsibility 
to make sure your license is renewed, even if 
you don’t receive a renewal form.

•	 Because processing times can vary signifi-
cantly, timely submission of your renewal is 
strongly recommended.

If your license is
 renewed after the 

expiration date, or the 
renewal form is rejected, 

the renewal will be 
considered delinquent 
and the license record 

will show a break in 
license status. 
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Deadline for Entries: January 15, 2016 
Projects must have been completed in the 12 months prior to January 15, 2016.

CONSTRUCTION 
EXCELLENCE20

16 AWARDS
CEA is an exclusive competition that recognizes outstanding work and craftsman-
ship in the wall and ceiling industry. Only WACA contractor member projects are 
eligible to enter this select competition. Project application forms can be submit-
ted by both associate and contractor WACA members. 

If you’re a WACA contracting member and interested in submitting a project application, use the application form on 
page 9. The application form and guidelines are also available on our website, www.wallandceilingalliance.org.

•	 Residential Exterior & Interior	
•	 Commercial Exterior & Interior	
•	 Retail Exterior & Interior	
•	 Institutional Exterior & Interior 	
•	 Historical Interior & Exterior	
•	 EIFS	

•	 Ceilings
•	 Green Building	
•	 Project of the Year Under $500,000 – Interior
•	 Project of the Year Over $500,000 – Interior
•	 Project of the Year Under $500,000 – Exterior  
•	 Project of the Year Over $500,000 – Exterior

PROJECT CATEGORIES

WHY PARTICIPATE

QUESTIONS? Contact:
Mike Nonn, Technical Representative, mike@wcbureau.org 
Ben Duterte, Technical Director, ben@wcburau.org 

«	 Winning projects are recognized at one 
of the biggest wall and ceiling award 
shows in our industry

«	 This is an opportunity to recognize key 
employees, business partners, architects 
and general contractors

«	 Your company and winning project will 
be highlighted in industry publications 

«	 You will receive the professional video 
showcasing your winning project to 
use for marketing purposes 

«	 WACA will feature winning projects on 
our website for a full year and in The 
Quarterly magazine



Please submit one application per project. Submit application form by email to Mike Nonn at mike@wcbureau.org, 
or by mail to Mike Nonn, Wall And Ceiling Alliance, 5726 Sonoma Drive, Pleasanton, CA 94566.

APPLICANT’S CONTACT INFORMATION
Full Name:_ _____________________________________________________________________________________________________________

Company:_ _____________________________________________________________________________________________________________

Phone:___________________________________________________________ Email:_ ________________________________________________

Project Name:_ __________________________________________________________________________________________________________

Project Start Date:_ _________________________________________________ Project Completion Date: __________________________________

PROJECT CLASSIFICATION (Circle category)

PROJECT LOCATION
Address:________________________________________________________________________________________________________________

City:____________________________________________________________________________ State: _______________ ZIP: _______________

Job Site Contact:_ _________________________________________________________________ Phone:_ ________________________________

Architect:________________________________________________________________________ Phone:_ ________________________________

General Contractor:________________________________________________________________ Phone:_ ________________________________

Stucco/Gypsum Manufacturer:_______________________________________________________ Phone:_ ________________________________

(WACA) Supplier/Dealer:____________________________________________________________ Phone:_ ________________________________

Metal Stud Manufacturer:_ __________________________________________________________ Phone:_ ________________________________

WACA Contractor:_________________________________________________________________ Phone:_ ________________________________

DESCRIPTION OF PROJECT (Attach additional pages if necessary)

•	 Institutional Exterior

• 	 Institutional Interior

• 	 Historical Restoration Exterior

•	 Historical Restoration Interior

• 	 EIFS 

•	 Ceilings 

•	 Residential Exterior

• 	 Residential Interior

• 	 Commercial Exterior 

•	 Commercial Interior 

•	 Retail Exterior

•	 Retail Interior

• 	 Green Building

•	 Project of the Year Under $500,000 – Exterior  

• 	 Project of the Year Under $500,000 – Interior

•	 Project of the Year Over $500,000 – Exterior

• 	 Project of the Year Over $500,000 – Interior

2016 CONSTRUCTION EXCELLENCE AWARDS (CEA) 
CALL FOR ENTRIES
Application Deadline: Friday, January 15, 2016
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WALL AND CEILING ALLIANCE WOULD LIKE TO THANK ALL OUR SPONSORS:
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To allow for more golfers, the tournament was moved to Poppy 
Ridge Golf Course in Livermore. The players networked and enjoyed 
brunch in the wine country. Once the call sounded for tee off, the 
foursomes assembled in their carts. In respect to the historic date, 
a professional musician in full regalia played the Scottish bagpipes; 
flags were flown at half-mast while the players drove out to their 
starting positions.

We were able to double the number of hole sponsors this year. Hole 
sponsors hosted snacks and drinks, and promoted their businesses on 
the course. Stepping up to the sponsorship plate were STI with a Golf 

2015
 GOLF TOURNAMENT

Our guests showed off their best swings this past September 11.

Ball Sponsorship and PABCO, contributing a Special Sponsorship. Ad-
ditionally, eight event sponsors and four tee sponsors demonstrated 
generosity in supporting the tournament. 

At the end of the tournament, guests enjoyed cocktails with a buffet 
dinner. Over 85 prizes were raffled off, including $1,000 in gift cards 
and two 48-inch screen TVs. Every guest was treated to door prizes, 
which included a complimentary pair of Wiley X sunglasses.

A big thank-you to everyone who participated in the tournament! To 
view event photos, visit our website’s Photo Gallery page.

OPCMIA 
Local 300

•	 Fortifiber Bldg. Systems Group
•	 Lathers Local Union 68L
•	 McMorgan & Company Investment Management
•	 Northern California Glass Management Association

•	 Northern California Painting & Finishing Contractors
•	 Neyhart, Anderson, Flynn & Grosboll
•	 SCAFCO Steel Stud Company
•	 Segal Corporation

•	 BMI Products
•	 Investment Performance Services, LLC

•	 National Gypsum Co.
•	 Plasterers Local 66

Western States Drywall/Lathing Industry  
Labor-Management Cooperation Committee, Inc.
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The Expo was held July 31 at the Alameda County Fairgrounds in Pleas-
anton, California. Over 30 exhibitors participated, demonstrating 

their latest products and services. The exposition increased awareness 
on the most up-to-date wall and ceiling industry information through 
exhibits, product showcases, seminars and live demonstrations. 

Attendees and exhibitors had an opportunity to network amongst indus-
try professionals and peers. Participants included architects, designers, 

Thanks to all participants who helped make the Wall & Ceiling Expo a great success!

building officials, contractors, general contractors, suppliers and dealers, 
manufacturers, industry professionals, and apprentices/students. In addi-
tion, three seminars were presented: Air Barriers, Continuous Insulation 
and Lath Basics. 

Due to the event’s popularity, work is already in progress for 2016’s 
Wall & Ceiling Expo. As Board President Nancy Brinkerhoff said in The 
President’s Corner, don’t miss the Expo next year!

2015
WALL &
CEILINGEXPO
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A BIG THANK-YOU TO ALL OUR 2015 EXPO EXHIBITORS!
•	 Armstrong World Industries
•	 BlazeFrame Industries
•	 BMI Products
•	 Carpenters Training Committee for 

Northern California
•	 CEMCO
•	 CertainTeed Gympsum
•	 ClarkDietrich Building Systems
•	 Davis Wire
•	 Dow Building Solutions
•	 Dryvit Systems, Inc.
•	 Fortifiber Bldg. Systems Group
•	 Foundation Building Materials

•	 Fry Reglet
•	 GC Products, Inc.
•	 Georgia Pacific Gypsum
•	 Hilti, Inc.
•	 Hunter Panels Xci
•	 Jones, Henle & Schunck (JHS)
•	 Northern California District Council of Laborers
•	 Omega Products
•	 PABCO Gypsum
•	 Parex USA Incorporated
•	 Plastic Components, Inc.
•	 QUIKRETE
•	 S & K Marketing Group, LLC

•	 SCAFCO Steel Stud Company
•	 Simpson Strong-Tie
•	 Specified Technologies Inc. (STI) 
•	 Sto Corp.
•	 Structa Wire Corp.
•	 STS Coatings
•	 Stud Tite Construction Products LLC
•	 Syntheon, Inc.
•	 USG Building Systems
•	 Westpac Materials
•	 Westside Building Material Corp.
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CONTRACTOR MEMBER SPOTLIGHTCONTRACTOR MEMBER SPOTLIGHT

Henley & Company
Roger E. Henley Jr., President & CEO 

When asked about recent special accomplishments, Roger Henley 
— president and CEO of Henley & Company — just said, “Survival!” 

This latest accomplishment in the long history of Henley & Compa-
ny might very well be its most important. But in the true spirit of a 
third-generation plastering contractor and entrepreneur, Roger looks 
more at how the recent economic crucible has only made him and his 
company stronger.

“I saw a significant number of contractors not make it during the reces-
sion,” Roger said. “It was the most severe downturn I’ve ever experienced. 
But we had the wherewithal, and the tenacity, I suppose, to stay in busi-
ness. I was able to keep a group of my key people working through it. So 
as a company, we survived. I personally feel like a better administrator 
because of it, and that we’re doing better overall. At this point, I’m happy 
to be able to say the future once again looks bright.”

Henley & Company’s ultimate test was not their first one. Roger’s  
initial challenge occurred even before he became the owner and  
key administrator. 

Roger was in college when approached about taking over the company. 
As a science major, however, his background might not have seemed like 
the best match at first. “I was pretty good with numbers though, which is 
the language of both science and business,” he reflected. Having worked 
in the industry since the age of 10, he wasn’t exactly new to the business. 
“I was also groomed with leadership qualities, so it just kind of fit. I didn’t 
have to think about it long, because I was interested from the beginning.” 

With his lifelong training in the industry and his own father, a sec-
ond-generation plastering contractor and entrepreneur, as a mentor, 
one could see where, as Roger put it, “Valuable knowledge and exper-
tise has been carried forward. To this day, I still bounce ideas off my 
father for his perspective. I was very fortunate to have him available as 
a consultant, especially in the early years.” 

That training and investment was needed to deal with the challenges 
ahead. Being a Northern California specialty contractor based in Sacramen-
to, the company deals with lower pricing in the area due to non-union 
influences. In a countermeasure, Henley & Company aims for prevailing 
wage work. It has become more available lately in Sacramento. However, in 
the greater San Francisco region, the four-county zone tends to have more 
union-prevailing and private work available due to the large number of 
signatory general contractors. It’s this union-based private and prevailing 
wage work that provides the pricing necessary to support union wages 
and fringes. By pursuing both, Henley & Company is able to take advan-
tage of the opportunities in their local region along with those in the Bay 
Area and greater Northern California. 

Their reach doesn’t end there; Henley & Company’s service area extends 
to the Central Valley as well as into the North Bay, Sonoma and greater 
Napa Valley areas. At one time, the company also furnished and installed 
specialized wall and ceiling systems for the military in Nevada. 

With generations of leadership behind them, Henley & Company has ex-
tensive experience in exterior lath and plaster systems, EIFS and high-end 
artisan-related plaster. Once a largely residential contracting company, 
the business moved into commercial construction. Having been a union 
contractor for many years, they operate mostly with signatory general 
contractors. Roger noted, “It’s an entirely different level of construction 
and administration.” After this move, it was a conscious decision on the 
part of the company to continue as a specialty contractor due to the 
community need for their quality installations. As Roger put it, “There is 
so much demand for our proficiency and experience, we generally stay 
very busy.”

And busy they are. A current notable endeavor is the 800-acre Hunt-
er’s Point Shipyard development in San Francisco. Roger described it as 
“exciting to be working on this project. There’s challenges working in a 
deactivated naval shipyard. Projects in the city are always challenging, 
sophisticated and unique. That just makes it more interesting for us.

The Ashton at Candlestick Point, San Francisco
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“We also just finished the New Dillard Elementary School in Elk 
Grove, south of Sacramento. It was a large contract we completed 
in less than four months,” he said. It’s an admirable timeframe for a 
company with a core group of about 35 field personnel at the time, 
though at other times of the year, Henley & Company may employ 
over 100 tradesmen. With their present number of approximately 75 
employees, the company is currently tackling the major interior and 
exterior restoration work of the Amtrak Sacramento Valley Station. 
Because the station is well over a century old, it is considered a his-
torical restoration in addition to being a fully operational and crucial 
public transit line for the capital region.

In discussing personal history in the industry, Roger noted his own 
connection to WACA. He explained, “I was honored to be a part of 
the committee that worked with Frank Nunes, now WACA’s execu-
tive director, to establish WACA before I became a board of direc-
tors member. Being a member brings a different level of respect in 
the construction industry and in dealing with unions. Combining 
the drywall and plaster associations changed the working dynam-
ics with all the unions we do business with. Of course, there’s the 
ongoing training and industry awareness that WACA helps provide, 
not to mention important technical support. It’s a great group to be 
a part of.”

Regarding industry accomplishments, Henley & Company can ac-
cept a few accolades. “We try to be extremely responsive. We help 
our customers maintain their schedules and play an active role in 
pointing out any design problems along the way. We truly bring our 
extensive experience to the table, having seen how the different sys-
tems work … or not. That’s what we bring to the equation. For all 
these reasons, we have many repeat customers!” Roger said. 

It may be no mean feat to survive in this industry. Yet Henley & Com-
pany is seeing its 20th anniversary this year with Roger E. Henley Jr. 
as third-generation president and CEO, and there’s a possibility of a 
fourth-generation leader. 

Sharing a keen interest in construction, Roger’s oldest son Garrett is cur-
rently a senior and honor student at Davis High School. His hope is to 
be accepted next year to Cal Poly State University’s Construction Man-
agement Program, in the College of Architecture and Environmental 
Design. For the past four summers, Garrett has been working at Henley 
& Company, helping with the logistics of materials and equipment and 
shadowing Roger as president and CEO. Garrett’s interest in the indus-
try, high scholastic achievements and professional training are steps to 
a promising career. 

As said, the future is looking bright for Henley & Company.

Online registration for tickets and sponsorships are taken through our website’s Calendar of Events Page.  
Find the Holiday Party event on December 5. Registration link will be on the event page. HOW TO REGISTER

Platinum Sponsor $3,000
Includes a table of 10 tickets, logo placement on our website, in  

The Quarterly magazine, e-newsletter and throughout event
  

Gold Sponsor $2,200
Includes eight tickets, logo placement in The Quarterly  

magazine, e-newsletter and throughout event

The Fairmont Hotel (950 Mason Street, San Francisco, CA 94108)
Ticket Price $150 per person  |  Black Tie Optional

Sponsorship Opportunities

Supporting Sponsor $600
Includes two tickets and logo placement at event

Silver Sponsor $1,500
Includes six tickets, logo in our e-newsletter and throughout  

event, company recognition in the magazine 

Bronze Sponsor $1,000
Includes four tickets, logo placement at event and company  

recognition in the magazine  

WALL AND CEILING ALLIANCE 

Holiday Party 
Saturday, December 5, 2015 at 6:30 p.m. 

A completed project in San Rafael, California
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Being a WACA member means a great deal to 
us at ClarkDietrich. The association represents 
the top-tier subcontractors in the steel fram-
ing and drywall industry that use the products 
we manufacture. Our connection to this elite 
group of subcontractors helps us stay in touch 
with the companies and individuals who help 
drive this industry forward in today’s compet-
itive market. We are proud to be a supporter 
of WACA and appreciate the contributions 
the organization makes to labor relations, 
technical assistance, educational forums and 
advocacy for the industry as a whole. Working 
with WACA members helps us stay connect-
ed to the issues that face contractors day in 
and day out. These issues, which range from 
installation challenges and technical submit-
tals to building information modeling and 
continuing education, are the issues for which  
ClarkDietrich strives to provide solutions.

Focused Products 
A key way we help address contractors’ needs 
is through product innovation. As the leading 
manufacturer of cold-formed steel products 
for interior framing, interior finishing, exterior 
framing and floor framing, as well as clips, con-
nectors, metal lath and accessories, we consid-
er this area of expertise a core competency. 

Take the TRAKLOC Drywall Framing System. 
Unlike traditional steel studs that must be cut 
to length for varying jobsite conditions, TRAK-
LOC allows contractors to order a one-length 
member and adjust the length accordingly 
for variances in the slab. The TRAKLOC Stud 
and TRAKLOC Track systems consist of a tra-
ditional-style framing member combined 
with an interlocking adjustable component. 
The adjustable portion allows for telescopic 
length adjustments and can accommodate 
variances in the slab, minor wall heights per 
floor and the like without having to cut studs 
with snips or noisy chop saws. These studs 
simply twist and lock into place, minimizing 
the need for mechanical fasteners. The result? 

ClarkDietrich
ClarkDietrich Keeps Products, Services Stronger Than Steel

ASSOCIATE MEMBER SPOTLIGHTASSOCIATE MEMBER SPOTLIGHT

At ClarkDietrich our focus is to be stronger than steel. It’s a core tenet 
that drives our company to develop new, useful products and services. 
It’s also the way we hope to develop relationships. And it’s one of the 
reasons we support the Wall And Ceiling Alliance (WACA).

Contractors are spending less time climbing 
scaffolds and ladders and bending over to 
put in fasteners. This in turn can lead to few-
er work-related injuries and reduced workers’ 
compensation costs.

This game-changing drywall framing system 
has been integrated into several Northern 
California construction projects that include 
the currently under-construction Merritt Col-
lege in Oakland; the student activities center 
at the University of Nevada, Reno; the North-
ern Nevada HOPES Medical Office Building in 
Reno; and the new Marriott hotel in San Jose, 
to name a few.

In response to market demand, we have re-
cently expanded this product suite to include 
a 24-mil 20-gauge TRAKLOC. This product is 
more affordable than conventional framing, 
so not only does the system help contrac-
tors save time and energy but reduces costs  
as well. 

As an industry leader, ClarkDietrich’s commit-
ment to the industry goes beyond just product 
development, as we’re continually working to 
extend sustainable building practices at every 
level of the company. We recycle 100 percent 
of steel waste at our manufacturing facilities 
and employ a technical team that includes 
numerous LEED accredited professionals, 
while product development consciously en-
gages optimal use of material, as well as ease 
of construction. Most recently, we became 
the first steel framing manufacturer to receive 
third-party-verified ISO-compliant Environ-
mental Product Declarations (EPDs) for our 
complete steel product portfolio, including the 
popular ProSTUD and ProSTUD with Diamond-
Plus Steel Framing Systems.

Service-Minded Tools
We take exceptional pride in not only the 
quality of our products but also in our en-
gineering services and responsive custom-

er service. In fact, we routinely partner with 
teams of architects, engineers, building de-
velopers and owners, contractors and others 
on projects of all sizes, scope and complexity. 
We have seen particularly favorable response 
to our contractor-focused services like the 
interactive ClarkDietrich iTools website that 
provides contractors access to a broad range 
of data, including cost-saving calculators, 
design tools, ClipExpress Navigation, LEED 

TRAKLOC Drywall Framing System is one of the lat-
est labor-saving innovations added to the ClarkDiet-
rich’s product portfolio. The patented design allows 
for the stud and track to “interlock” without the need 
for screw attachment.

request forms and product literature direct-
ly from mobile devices. Our SubmittalPro 
System is another time-saver for contractors 
because it makes the technical submittal 
process fast and easy. BIM, LEED services and 
continuing education courses are other ways 
we aim to support contractors and other pro-
fessionals in the industry.

ClarkDietrich’s ability to innovate and drive 
the industry forward is second to none. We do 
this through the development and support 
of quality products, and we do this through 
services that benefit professionals in our field. 
Our commitment to engineering, research, 
development, testing and industry code ap-
provals sets us apart as the nationwide leading 
manufacturer of steel construction products 
in the United States. 
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THE TECHNICAL CORNERTHE TECHNICAL CORNER

Some students studied possibly for weeks and others maybe the night 
before. Regardless, when you got the results back, all you cared about 
was the grade at the top of the paper. The grade on that test was proof 
that you knew the material. This proof of knowledge is even more im-
portant for us as professionals in the wall and ceiling industry.

Just when we thought that testing was behind us — especially in the 
construction field — we keep hearing the famous words, “Show me a 
fire test.” In our world, those five words can stop anyone in their tracks. 
Think back over the last few years. How many times have you heard it? 
Gap in your gypsum panels? Replace the board or “Show me a fire test.” 
Trade damage on your walls? Replace the board or “Show me a fire test.” 

The good news is,  
we have taken the test for you. 

The Wall & Ceiling Conference (WCC) secured funding to run a one-
hour fire test with several “typical” field conditions implemented into an 
approved one-hour fire rated wall assembly. 

The test was completed March 11, 2015, in Elmendorf, Texas, at Inter-
tek Laboratories. WCC’s intent was to determine how the rating of an 
approved one-hour fire-rated wall assembly might be impacted by the 
following “typical” field conditions.
•	 Nominal 1/8-inch vertical gypsum board gap 
•	 Missed fastener
•	 Trade damage (size 1-1/2”x1/2” chip)

Testing was conducted in accordance to ASTM E119-14, Standard Meth-
ods for Fire Tests of Building Construction and Materials. Framing consisted 
of 3-5/8 inch deep, 25EQ (25 GA equivalent) steel studs spaced 24-inch 
o.c. between 25EQ top and bottom track. One layer of 4 feet by 10 feet 
by 5/8 inch, ASTM C1396 (type X equivalent) gypsum board was used. It 
was secured using 1-1/4-inch self-drilling drywall screws spaced 8-inch 
o.c. around the perimeter and 12-inch o.c. in the field. Exposed seams 
were covered with joint tape and the fasteners received two layers of 
joint compound. The field conditions were applied to both sides of the 
wall assembly to accommodate a symmetrical test condition. 

The field conditions received thermocouples in accordance to ASTM 
E119-14 and were monitored for temperature rise every 30 seconds for 
the entirety of the 60-minute test. The ambient temperature at the com-
mencement of the test was 56°F/57°F, with ASTM E119-14 allowing the 
maximum temperature rise of any single thermocouple to not exceed 
325°F above starting ambient temperature. This gave us a pass/fail tem-
perature of 381°F/382°F at each location.

RESULTS
The data in the chart is the result of the tested field conditions at the 
end of the 60-minute test.

There was no evidence of reduced fire resistance due to any of the sim-
ulated “typical” field conditions in the assembly as tested. 

For a copy of the full test report, please visit www.wccinfo.org, click on 
the Library tab and select Fire Test. 

Isn’t it so much better when someone takes the test for you? Class dismissed.

Location
Max Reached  
Temp (°F)

Max Allowed  
Temp (°F)

1/8-Inch Joint Gap 344 381

Missed Fastener 250 382

Trade Damage 305 381

Fire Test
Mike Nonn, Technical Advisor, Wall and Ceiling Bureau

Think back to grade school. Remember studying for a test?
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CALENDAR OF EVENTS

DECEMBER 5, 2015
WACA Holiday Party
The Fairmont San Francisco Hotel
San Francisco, California

DECEMBER 6-9, 2015 
LMCI Finishing  
Industries Forum 
The Mirage Hotel 
Las Vegas, Nevada 

DECEMBER 7-9, 2015 
2015 Construction 
SuperConference
Hilton Bayfront San Diego
San Diego, California 

APRIL 15-19, 2016
AWCI Convention +  
INTEX EXPO16
Mercedes-Benz Superdome
Hyatt Regency New Orleans
New Orleans, Louisiana

APRIL 28-30, 2016
NWCB 2016 Convention  
& Trade Show
Loews Coronado Bay Resort
San Diego, California

u	 North Bay Carpenters Training  
Committee Annual Apprenticeship 
Graduation 2015

	 The North Bay Carpenters Training Commit-
tee held its annual apprenticeship gradua-
tion on July 25 at Morton Warm Springs in 
Glen Ellen, California, in conjunction with 
Local 751’s annual membership picnic. 
Mario LaForge, acoustical installer journey-
man, received the Apprentice of the Year 
Award; Richard Lopez, superintendent for 
Stockham Construction and management 
member of the Training Committee was the 
guest speaker. 

STAY IN
 TH

EKNOW
u	 Local Union 9109 Drywall/Lathing 
	 Apprentice Graduation 2015
	 The Local Union 9109 Drywall/Lathing Ap-

prentice Ceremony was held August 1 at 
Raging Waters Sacramento on the Cal Expo 
grounds in Sacramento, California. Jessie Nor-
ried received the Apprentice of the Year Award 
and the Wall & Ceiling Award; Michael O’Neill 
received the Academic Excellence Award. 

u	 Jim Watson Now at Swinerton
	 After 25 years at Raymond-Northern Califor-

nia, Inc., Jim Watson is now vice president, 
division manager, self-performing services at 
Swinerton Builders.

u	 Don Archuleta Now at 
	 KHS&S Contractors
	 Don Archuleta, formerly with Perfor-

mance Contracting, Inc. (PCI), is now area 
operations manager at KHS&S. He can be 
reached at Don.Archuleta@khsswest.com. 

u	 Brandon Davidson Now at 
	 Daley’s Drywall
	 Brandon Davidson, formerly with R. Da-

vidson Plastering, Inc., is now senior esti-
mator/project manager at Daley’s Drywall 
& Taping, Inc. His new email address is 
BrandonD@daleysdrywall.com. 

If you have news you’d like to share with WACA members and have included in the Stay in the Know corner, please email Julie Dunaway at julie@wallandceiling.org.
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Jones, Henle & Schunck (JHS) is a full‐service accounting firm with offices in Northern and 
Southern California. For over 35 years, we have provided unmatched support, compliance, 
assurance and strategic accounting advice to a wide range of privately‐held companies in 
multiple industries with an emphasis in construction and real estate.

Assurance Income Tax

Consulting Forensic Accounting

SCAFFOLDING  |  SHORING  |  STAIR TOWERS 
DEBRIS CHUTES  |  SHRINK WRAP

PEDESTRIAN PROTECTION 
INSTALLATION/RENTAL/SALES

P: 408-262-1700  | F: 408-262-1701

Carlos Velasco
Head Estimator

408-426-6547
Carlos@bearscaffold.com

Kevin Whaite
Estimator
408-712-1708
Kevin@bearscaffold.com

P.O. BOX 923, ALVISO, CA 95002
LICENSE # 973311

SFLBE # CMD121616780
SBE # 1742947

1300 STATE STREET/P.O. BOX 923, ALVISO, CA 95002
LICENSE # 973311
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Drywall and Stucco Supply

Email us your comments: communications@wallandceiling.org.

Like WACA on Facebook!

WELCOME
NEW MEMBERS

New Contractor

«Spacetone Acoustics, Inc. 
Spacetone Acoustics, Inc. specializes 
in all applications of acoustical ceiling 
systems, metal ceilings, wood ceilings, 
sound control and wall treatments. 
Robert Libby, president, started the 
company in 1979 in a small garage. In 
April 2011, Spacetone Acoustics, Inc. 
was named winner of CISCA’s Annu-
al Silver Award for the installation of 
approximately 20,000 square feet of a 
wood ceiling system for the University 
of California, Mission Bay Cardiovascu-
lar Research Facility.

New Associates

«BASF 
BASF Construction Chemicals manufac-
tures and distributes products and chem-
icals for the concrete, waterproofing and 
construction industries. BASF is located 
in Newark, California. The Wall Systems 
branch is a leading manufacturer of EIFS, 
stucco, specialty finishes and air/wa-
ter-resistive barriers for the North Amer-
ican construction industry. For over 30 
years their brands, including Acrocrete®, 
Finestone® and Senergy®, have estab-
lished a reputation for helping architects 
and contractors.

«S & K Marketing Group, LLC
S & K Marketing Group, LLC is a mar-
keting consulting company in Antioch, 
California. Patrick A. Tuel, president/CEO, 
established the company in 2010. The 
company specializes in Polycoat, Five 
Star Products, Lava Liner, Durajoint, Pro-
tecto Wrap, Realstone Systems, ICS Soil 
Seal, Keene Building Products, TegraSeal, 
AC-Tech, Combimix and Crown Poly-
mers. Patrick served as the CSI East Bay/
Oakland Chapter past president from 
2013 to 2015.
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CONTRACTOR 
MEMBERS
Aderholt Specialty Company, Inc.
Allen Specialties, Inc.
Allstate Drywall
Anning-Johnson Company
Basco Drywall & Painting Co.
Bayside Interiors, Inc.
Berger Bros., Inc.
Boyett Construction, Inc.
Brady Company/Central California
Bruce K. Hall Construction
California Drywall Co.
Coast Building Products
Component West
Concord Drywall, Inc.
Creative Ceilings & Drywall
Custom Drywall, Inc.
Daley’s Drywall & Taping, Inc.
Dasco Construction & Drywall, Inc.
Davidson Plastering Inc.
Denham Contracting, Inc.
Elite Plastering, Inc.
Eric Stark Interiors, Inc.
Excel Lathing, Inc.
Fisher Lath and Plaster, Inc.
Freas Plastering
Frey Plastering, Inc.
G & S Drywall, Inc.
Giampolini Contractors
Golden Gate Drywall
Halstead Drywall, Inc.
Harrison Drywall, Inc.
Hartley Construction, Inc.
Henley & Company
Ironwood Commercial Builders, Inc.
Ironwood Plastering Company Inc.
J&J Acoustics, Inc.
Karsyn Construction, Inc.
KHS&S Contractors
Kirk Builders
Magnum Drywall
Nevell Group, Inc.
North Counties Drywall, Inc.
O’Donnell Plastering, Inc.

Olea Plastering
Pace, Inc. dba Pace Drywall
Pacific West Lath & Plaster, Inc.
Patrick J. Ruane, Inc.
Performance Contracting, Inc. (PCI)
Psi3g, Inc. (Partition Specialties, Inc.)
R. Davidson Plastering, Inc.
Raymond Guaraglia Drywall Finishing, Inc.
Raymond-Northern California, Inc.
RFJ Meiswinkel Company
Robert Boeger Plastering, Inc.
Russell Hinton Co. Inc.
Service Plastering II
Spacetone Acoustics, Inc.
SRJ Drywall
Standard Drywall, Inc.
Stockham Construction, Inc.
Sunshine Construction
Surber Drywall Construction, Inc.
Thomas Interiors, Inc.

ASSOCIATE
MEMBERS
AMS dba Allied Building Products
Ames Taping Tools
Amico
Ariam Consulting LLC
Artisan Plaster Supply
BASF
Bear River Sales Co. Inc.
Bear Scaffold and Services
BlazeFrame Industries
BMI Products
California Bank of Commerce
CALPLY dba L&W Supply
CEMCO
City Mix, Inc.
ClarkDietrich Building Systems
Consolidated Fabricators Corp.
Davis Wire
Dryvit Systems, Inc.
DuPont Tyvek
Edward Jones Investments
Fortifiber Bldg. Systems Group
Foundation Building Materials

Fry Reglet
GC Products, Inc.
Georgia Pacific Gypsum
Grabber Construction Products
Great Western Building Materials
Gypsum Drywall Supply Co.
Hilti, Inc.
ISU Sander, Jacobs, Cassayne Insurance Services
Jones, Henle & Schunck (JHS)
Leonidou & Rosin
Littler Mendelson
Merlex Stucco, Inc.
National Gypsum Co.
Omega Products
OrePac Building Products
PABCO Gypsum
Parex USA Incorporated
Peninsula Bldg. Materials Co.
Plexxis Software
Pliteq Inc.
QUIKRETE
Radius Track Corporation
Rivers Del Rey
S & K Marketing Group, LLC 
Salsbury & Associates Insurance Services, Inc.
SCAFCO Steel Stud Company
Serious Energy-QuietRock dba PABCO Gypsum
Simpson Strong-Tie
Specified Technologies Inc. (STI) dba Firestop
Starr’s Building Supply
Steeler Inc. (Newark Division)
Sto Corp.
Structa Wire Corp.
Summit Financial Group LLC
Sweeney, Mason, Wilson & Bosomworth
Syntheon, Inc.
The Mau Law Firm
The Pendelton Co., Inc.
Tree Island Steel/K-Lath
Vinyl Corp.
Westpac Materials
Westside Building Material Corp.
Wright Bros. Supply

WACA MEMBERS
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